From April 1, 2025 to March 31, 2026

Consolidated Financial Results

of the Fiscal Year Ended March 31, 2026

May 7, 2026

Digital Arts Inc.
Securities Code: 2326



Regarding “Contracts” and “Net sales”® — DigitaIArts®

The total amount of orders received by the The total of the amount of contracts acquired before the
Company from its customers during the current previous period that will be recognized as net sales in
accounting period (essentially equivalent to the current accounting period (net sales carried over)
orders received). and the amount of contracts acquired during the current

L . , accounting period minus the amount of contracts that
As an indicator, it shows the company's current . . .
. . will be deferred and recognized as net sales in the next
performance in a more timely manner than net .
sales period and thereafter (deferred net sales).
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Key Points (FY March 2026) — DigitalArts.

Contracts grew sharply (+57.1%) as the project acquisition rate for Phase 2 of the
GIGA School Concept was high and project unit prices increased.

16,604 million yen 10,835 million yen 4,791 million yen

YoY +6,033 million yen /+57.1% Yoy +852 million yen /+8.5% YoY  +232 million yen /+5.1%

Copyright © Digital Arts Inc.



INDEX

01.
02.
03.
04.
05.
06.
07.

Consolidated Results Highlights
Non-consolidated Results Highlights
Status of Each Market and Product
FY03/26 Results of Measures
FY03/27 Initiatives

FY03/27 Full-Year Financial Forecast
FY03/27 Return to Shareholders

Copyright © Digital Arts Inc.



Consolidated Financial Results of the Fiscal Year Ended
March 31, 2026

01. Consolidated Results Highlights
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Consolidated Statement of Income | DigitalArtg

Contracts grew significantly due to extremely strong orders for the Phase 2 of the GIGA School( Concept).
Millions of Yen

FY Mar. 2026

FY Mar. 2025 FY Mar. 2026 Change YoY Full-Year Forecast™
Contracts 10,570 16,604 /751.1% 7 19,000
Net Sales 9,982 10,835 +8.5% 11,800
Cost of Sales 2,948 3,334 +13.1% 3,296
Gross profit 7,033 7,500 +6.6% 8,503
gfg‘iar:]gs,egseneral and administrative 2474 2708 19.5% 2895
Contract operating profit 5,147 10,560 .
Contract operating profit margin (%) 48.7% 63.6% - -
Operating profit 4,558 4,791 +5.1% 5,607
Operating margin (%) 45.7% 44.2% - 47.5%
Ordinary profit 4,562 4,840 +6.1% 5,627
Profit attributable to owners of parent 3,183 3,427 +7.7% 3,880
5!3;;%/‘1\? Operating profit + Depreciation + Tax expenses 5,566 5,864 +5.4% -

included in operating expenses

*1: Financial Forecast is the consolidated financial forecast announced on October 30, 2025. *2: Contract operating profit = Contracts — Cost of sales — Selling, general and administrative expenses
*3: Calculated as contract operating profit margin = (Contracts — Cost of Sales — Selling, general and administrative expenses) / Contracts x 100.
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Consolidated Contracts and Net sales-by-Market — DigitaIArts®

Enterprise sector market: Double-digit growth of contracts was achieved as demand for cloud-
based security measures was captured.

Public sector market: The acquisition of projects for Phase 2 of the GIGA School Concept drove a major increase
in contracts.

Trend in Consolidated Contracts by Market Trend in Consolidated Net Sales by Market

(Millions of Yen) (Millions of Yen)

= Enterprise = Public = Consumer » Enterprise = Public = Consumer
16,604 10,835
e /] ) ) 9,982 1.8% —— /()2
/()9
-1.9%
10,570 5,256

408

+15.9%
5,146 +227.9%

5,176
5,564 .

FY Mar. 2025 FY Mar. 2026 FY Mar. 2025 FY Mar. 2026




Trend in Consolidated Net sales, Operating profit bigitalArt&

»1Q =2Q =3Q 4Q mDAC (Millions of Yen)
11,512
I 652 10,835
10,436
I 334 9,982
2,537
9,051 2393 2,999
— 057 2,707
535
2,078 257
2,223
2,842
249 2,436
1,884 556 4 791
4,427 4,558 ’
4,126 #4413
241 2,466 1,448
1,101 1,185 1,304 2,603 1,413 2722
945 1,092 ,
318 452
' , 1,213
1,656 138 2,067 2,088 2,234 2,270 122
872 838 795

Net sales | Operating profit
FY Mar. 2026

Net sales | Operating profit
FY Mar. 2025

Net sales | Operating profit
FY Mar. 2024

Net sales | Operating profit
FY Mar. 2023

Net sales | Operating profit
FY Mar. 2022
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Provision Type Ratio in Consolidated Contracts and

Consolidated Net Sales OigitalArts.

In both contracts and in net sales, the cloud service product ratio increased.

Trend in Consolidated Contracts Trend in Consolidated Net Sales

(Millions of Yen) (Millions of Yen)
= License sales products/ Others = Cloud service products = License sales products/ Others = Cloud service products
16,604 10,835
o
9.982

4,613

10,570 46.2%

-1.8%
-3.4%

FY Mar. 2025 FY Mar. 2026 FY Mar. 2025 FY Mar. 2026
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Quarterly Trend in Sales of Cloud Service 'Products

DigitalArt&

Sales of cloud service products of the fiscal year ended March 31, 2026 hit a new

high. It is expected that the recurring revenue foundation will continue to expand in
the future.

+7. 26
1175 204 +33/ 204 +83/ 1,347 +6 5% 1,435
+2 7% °

FY Mar. 2025 3Q FY Mar. 2025 4Q FY Mar. 2026 1Q

(Millions of Yen)

FY Mar. 2026 2Q FY Mar. 2026 3Q FY Mar. 2026 4Q
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Trend in Order Backlog bigitalArtg

Contract balance grew significantly due to extremely strong orders for Phase 2 of the
GIGA School Concept and Next-Generation School Affairs DX projects.

Trend in Order Backlog (Millions of Yen)
m Sales from the fiscal year after next m Sales from the fiscal year after next (GIGA) S I f th f I ft t
m Sales for the next fiscal year m Sales for the next fiscal year (GIGA) Sl ol S UTEEL skl Bl (S

® Contracts decreased due to the recording of net sales from
large-scale Next-Generation School Affairs DX projects for
which orders were received in the previous year.

12,006

| |

— Sales from the fiscal year after next (GIGA)

® The contract amount increased significantly due to strong
performance in orders received for projects for Phase 2 of the
GIGA School Concept.

Sales for the next fiscal year

-13.8%

6,243

End of Mar. 2025 End of Mar. 2026

® Net sales for the current fiscal year increased due to an
increase in orders for corporate cloud service projects and
Next-Generation School Affairs DX projects.

Sales for the next fiscal year (GIGA)

® Sales to be posted for the current fiscal year increased as a
result of strong performance in orders received for projects
for Phase 2 of the GIGA School Concept.

Copyright © Digital Arts Inc.




Consolidated Cost of Sales

and Selling, General and Administrative EXpenses bigitalArt&

While the cost of sales and selling, general and administrative expenses increased year on year
due to increased investment in human resources, a cost structure appropriate for the plan was

created by deploying Al to advance and streamline operations. (Millions of Yen)
FY Mar. 2025 FY Mar. 2026 C*\‘(ir;ge Main Factors for Change

Cost of sales 2,948 3,334 +386
Labor 1,040 1,172 +131  Increased due to strengthening of development personnel
Depreciation 865 919 +54
o cation 1,505 1,707 #202 (e ding the effect of foreign exchange rates C1OM) -
Others 653 685 +31
Transter to other 1,116 11,150 33

Selling, general and

Achieved an appropriate cost structure relative to plan by encouraging the use
S . 2,474 2,708 +234
administrative expenses ’ ’

of Al in operations (e.g. system development, support, sales and marketing)

Personnel expenses 1,229 1,476 +247  Increased due to strengthening of sales and management departments,

Spot promotion measures implemented in the previous fiscal year were not

Advertising expenses 309 240 -68  conducted in the current fiscal year, and expenses for offering trial versions of
cloud service products were kept within planned limits.

Others 936 991 +54
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Quarterly Trend in Consolidated Cost of Sales — bigitalArtg

m Labor = Depresiation = Communication expenses = Others Cost of sales Transfer of other accounts
1,527 (Millions of Yen)
1,450
1,340
1,235 1,248 1,244
1,204 -
1,102 351 1,161
’ &2l & 1,084 1,083
220 & 302 1,027 . Z E
989 201 984 968 143 264
247 220)
345 154 127 263
170 145 e 281 KR
g 258 256
324 312 294 308 248
- 447 479
244 280 - "
= 277 ERE 2l 361
1,178
206 208 200 28 108
202 983 1,014 1,019
221 901 » . B B eod
766 726 221 756 Ak 746 719 204 739
e - 558
430 452 7
354 373 -
256 256 271 255 284 292 274
1Q 2Q 3Q 4Q ‘ 1Q 2Q 3Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q
FY Mar. 2023 FY Mar. 2024 FY Mar. 2025 FY Mar. 2026
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Quarterly Trend in Consolidated Selling, General and

Administrative Expenses , OigitalArts.

m Personnel expenses = Advertising expenses = Others (Millions of Yen)

735
669 675
609 609 597 608 597
558 578 574
307 13
238 215 248 219 250
229 214 224 Zn
215 232 e 21
204 9

5

]
~
H

7

106
2 (@

-

9

H
~
~
~
0]
D
~
-

116 o
329 269 353

336
302 280 2 293 285 297 314 296 313 304

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q
FY Mar. 2023 FY Mar. 2024 FY Mar. 2025 FY Mar. 2026
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Consolidated Balance Sheet bigitalArtg

Advances received increased due to the significant growth in contracts. iion of Yen

As of end of As of end of Change from end :
_ FY Mar. 2025 FY Mar. 2026 | of FY Mar. 2025 Main Factors for Changes

o Increase in cash and deposit (+5,131M), decrease in suspense payments that
Current assets 20,112 25,080 +24.7% resulted from treasury share buybacks, etc.

(Cash and deposit) 17,952 23,083 +28.6% Increased due to growth in orders
Non-current assets 2,515 2,784 +10.7%  Software (+439M), Software in progress (-214M)
Total assets 22,627 27,865 +23.1%
Current liabilities 5,209 9,358 +79.6%  Advances received (+3,717M), Income taxes payable etc. (+424M)
. Increased following a sharp increase in contracts for cloud
(Advanced received) 4,082 7,800 service products
Non-current liabilities 52 52 +0.7%
. . o Treasury share buy-back (-1,122M), Dividends paid (-1,220M), Profit
Equity capital 17,336 18,425 +6.3% (+3,427M), and others
Net assets 17,365 18,454 +6.3%
. - Decreased due to an increase in advances received following growth in
Equity ratio 76.6% 66.1% L aeease
Remained high at 19.2%, unchanged from the previous fiscal year, as a result
ROE 19.1% 19.2% ~  of the growth of profit.
ROA 14.1% 13.6% Decreased following an increase in total assets, reflecting the growth in
. (0] . 0 -

contracts that led to an increase in advances received.
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Consolidated Financial Results of the Fiscal Year Ended
March 31, 2026

02. Non-consolidated Results Highlights




Summary of Non-consolidated Results | DigitalArtg

Contracts grew significantly due to extremely strong orders for the Phase 2 of the GIGA School Concept.
(Millions of Yen)
FY Mar. 2026

FY Mar. 2025 FY Mar. 2026 Change YoY Full-Year Forecast'
Contracts 10,561 16,598 (51.2% 18,995
Net Sales 9,972 10,828 +8.6% 11,795
Cost of Sales 2,945 3,332 +13.1% 3,295
Gross profit 7,026 7,496 +6.7% 8,499
g;g)l(iar:]gs,eieneral and administrative 2 464 2 697 +95% 2 883
Contract operating profit 5,151 10,568 -
Contract operating profit margin (%)™ 48.8% 63.7% - -
Operating profit 4,562 4,798 +5.2% 5,615
Operating margin (%) 45.8% 44.3% - 47.6%
Ordinary profit 4,569 4,850 +6.2% 5,635
Profit 3,187 3,439 +7.9% 3,888
*1: Financial Forecast is the consolidated financial forecast announced on October 30, 2025. *2: Please refer to page 10 for the calculation formula.

*3: Calculated as contract operating profit margin = (Contract amount — Cost of sales — Selling and administrative expenses) / Contract amount x 100.
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Consolidated Financial Results of the Fiscal Year Ended
March 31, 2026

03. Status of Each Market and Product




Trend in Consolidated Contracts by Market — DigitalArts®

Contracts for the full year reached a record high.
(Millions of Yen)

= Enterprise = Public = Consumer ~ DAC™ ' 16,604
s /() Consumer

11,469 10.838
10723 10,190 8 ’641] 10,570
430 9,210 [8,748] ' ’ 108 10,639 Public
5,648
[5,392]
e 4
1,895
5,564 Enterprise
3Y345
FY Mar. 2020 FY Mar. 2021 FY Mar. 2022 FY Mar. 2023 FY Mar. 2024 FY Mar. 2025 FY Mar. 2026

*Note: DAC: Digital Arts Consulting (a consolidated subsidiary in which shares were transferred in the fiscal year ended March 31, 2024)
The figure in square brackets [ ] represents contracts excluding DAC.
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Trend in Consolidated Net Sales by Market — DigitaIArts®

Net sales for the full year reached a record high. Excludingac™
(Millions of Yen)

11,512
= Enterprise = Public = Consumer - DAC 10,436 [9,315] L0835
[8,994] — 402 Consumer
9,051
[8,009]
I 433
6’825 I 44 Public
6,079
5,641 L6.073]
[5’386] I /32
I /5
5,176 Enterprise
3,875

FY Mar. 2020 FY Mar. 2021 FY Mar. 2022 FY Mar. 2023 FY Mar. 2024 FY Mar. 2025 FY Mar. 2026

*Note: DAC: Digital Arts Consulting (a consolidated subsidiary in which shares were transferred in the fiscal year ended March 31, 2024)
The figure in square brackets [ ] represents contracts excluding DAC.
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Contracts and Net Sales in Market by Product DigitalArt&

i-FILTER: Contracts and net sales were buoyant as demand for cloud-based web access security
measures was steadily captured.

m-FILTER: A high growth rate was maintained as demand for measures against threats such as
spoofed email, malicious file attachments and URLs was captured.

Market Contracts Trends by Product (yiions of Yen) Market Net Sales Trends by Product .00 ¢ o6 ven
» i-FILTER series = m-FILTER series = Other products m i-FILTER series = m-FILTER series = Other products
5,564 5,176
5,016 . I 34 4,783 - I 317

266 I 207

5 1,369
1,296 1958 1,179
+6.7% +5.5%

(=) 3,683 3,307 3,489

FY Mar. 2025 FY Mar. 2026 FY Mar. 2025 FY Mar. 2026
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Contracts and Net Sales in Market by Produéf ~ DlgltalArts

i-FILTER: Continued to grow fast mainly due to the acquisition of projects for the GIGA School Concept and
large-scale projects for public-sector organizations.

m-FILTER: Decreased due to the absence of the projects for improvements Security Improvements for Local
Governments that were gained in the same period of the previous year.

Market Contracts Trends by Product (Millions of Yen) Market Net Sales Trends by Product (willions of Yen)
= i-FILTER series = m-FILTER series = Other products m i-FILTER series = m-FILTER series m Other products
10,639 5,256

.
1,082 4788 m

-31.6% 5.5%

-3.2%

5,146

223

+12.9‘V
°

3,804

FY Mar. 2025 FY Mar. 2026 FY Mar. 2025 FY mar. 2026
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Achievements in Phase 2 of GIGA School Concept DigitalArt&

iI-FILTER secured a market share that was larger than in Phase 1 of the GIGA School
Concept. In addition, the order unit prices was approximately 30% higher than in Phase 1
of the GIGA School Concept.

Introduction of filtering under the GIGA School Concept*!

Phase 1 of the GIGA School Concept Phase 2 of the GIGA School Concept
Competitors Competitors
(over 10 companies) (8 companies)
47% 30%

Share of
i-FILTER

70%

*1: According to our survey of 1,741Boards of Education (Internal research) (March 2026)

Copyright © Digital Arts Inc.



Consolidated Financial Results of the Fiscal Year Ended
March 31, 2026

04. FY03/26 Results of Measures
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Product Lineup — New Product Releases

bigitalArt&

The new product releases expanded the scope of network security and authentication

security offerings.

Supporting the achievement of@

simple and strong network security

Equipped with multi-factor

authentication to help ensure

RAUCIIEEEEY the secure management of IDs
for cloud services

Z-FILTER. d-FILTER.

Helping users securely send
and receive email without
security concerns

Helping users securely connect to
websites without security concerns

iI-FILTER.
I-FILTER @ Cloud.

M-FILTER
M-FILTER @ Cloud

. sstogosssor M-FILTER.
i-FILTER. D-SPA. i-74)L95

File encryption and
remote deletion solutions

&

D
ﬂj-".'- =,
o LTS

aA's’ N

FINALCEDE
FINALCEDE @ Cloud.

Data protection and
file transfer services

&

f TILTCR.
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Reference: Product Price B OigitalArts

@ - -
Z-FILTER FLTER@Cloud  i-FILTER HRILTER @ Cloud
BRI L= - ) Reference Price (monthly): 250 yen . )
Reference Price (monthly): 500 yen (f(!r purchrzlases of 500>|/icenses) Reference Price (monthly): 150 yen

Reference Price (monthly):

@1,000 yen M-FILTER @ Cloud M-FILTER. f TILTCR.

Reference Price (monthly): 250 yen Reference Price (monthl}/): 300 yen
@1,500 yen Reference Price (monthly): 500 yen (for purchases of 500 licenses) (for purchases of 10 licenses)
Siicail @ 1,750 yen Measures to provide pop-ups for email misdelivery Measures to provide pop-ups for email misdelivery .
For Outlook/Becky!/Thunderbird i For Microsoft365 software
or utioo ECKY unaerpira version FINALG@DE
@2,000 yen M-FILTER M-FILTER *
MailAdviser MailAdviser Reference Price (monthly): 1,000 yen™
@ Reference Price (monthly): 300 yen  Reference Price (monthly): 300 yen (for purchases of 10 licenses)
r pd Obti Available options when purchased
a rl LT[ Rm ption together with i-FILTER or m-FILTER FINALCEDE@ Cloud.
Reference Price (monthly): 500 yen Anti-Virus & Sandbox £ FILTCR Reference Price (monthly): 1,000 yen™

(for a minimum of 10 licenses) Reference Price (monthly): 200 yen Reference Price (monthly): 100 yen (for purchases of 10 licenses)

- The Information system Security Management and Assessment Program (ISMAP) is a program under which cloud services fulfilling the government's security
(I EEISTENEN of cloud products in all areas provided for enterprises requirements are assessed and registered with the government. The goal of ISMAP is to ensure that cloud services with sufficient information security measures can be
procured when government agencies are introducing these services.

*1: Charges apply only to users who perform encryption or editing within the organization *2: Z-FILTER's ISMAP registration application is being prepared.
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Track Record of White Operation® S OigitalArts.

Number of White Operations® users

14 97 m|II|on
I-FILTER. M-FILTER.
Ver.10 Ver.5

Z-FILTER. @

By bhTAII—

*1: The number of reports on damage due to malware infection from users of i-FILTER Ver. 10, m-FILTER Ver. 5, i-FILTER@Cloud and m-FILTER@Cloud as of March 2026 (Source: Digital Arts)
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Reference: White Operation®

DigitalArt&

-our unique model for security measures

Conventional security measures mainly involve "detection and response" based on the premise of
being attacked. However, as cyber attacks become more sophisticated and it becomes increasingly
difficult to completely prevent damage using conventional approaches, companies now need

to eliminate an attack itself before it happens, by allowing only trusted communications and behavior.

Point of Comparison Conventional approaches other than white operation The Company's white operations

Approach Find and intercept malicious communications Allow only trusted communications

Security Perspective Based on post-damage response Designed to essentially prevent damage

Created by the Company based on reliable sources
of information
The Company distributes the whitelist database
to users (to reduce their person-hours)

Learning Data Build detection models based on attack logs

Order of Defense

M Detect and respond after a breach Eliminate access itself in the stages prior to a breach
easures

Risk Tolerance Assumption that a certain amount of damage is inevitable Emphasis on proactive defense aiming for zero damage
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Release of Z-FILTER Y OigitalArts

It creates an environment for conveniently and securely connecting to websites,
SaaS$ products and internal systems from anywhere.

Z-FILTER

01 02 03
Only providing necessary Simple and secure without nﬁzguﬁgﬁ?iﬁgiﬂtﬁf
personnel with necessary requiring a VPN b A A
access authorities websites an aad products

% @ — &)
Al Y L—_[] ‘\’

Blocking access to

Preventing the

unauthorized access of No cumbersome process hazardous or inappropriate
systems to prevent needed to connect to an websites and systems
- ) environment from anywhere Preventing shadow IT
information leaks practices as well
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Difference Between i-FILTER and Z-FILTER bigitalArt&

Z-FILTER includes all of the functions of i-FILTER, and further, it includes ZTNA and cloud FW. It is
therefore capable of controlling all communications. In addition, it also permits secure user

authentication using IDaaS.

i-FILTER covers: Z-FILTER covers:

g In-house systems E SaaS/Web

t

— In-house systems g SaaS/Web

I

i-FILTER @ Cloud.

—

Including the i-FILTER
U th . VPN ZTNA Cloud FW fugnctions
ses other companies Controls
products to control _Atlso ccl)ntrols communications SWG CASB
internal access U Controls only HTTP/HTTPS Internal access other than DLP AVSB
communications HTTP/HTTPS
Controls all communications (e.g. HTTP/HTTPS, TCP, IP)

Multi-Factor
Authentication

Headquarters Branches

O B ac

=== [nternal access = Access to SaaS and the Web

m==m All access including internal and SaaS/ Web
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Release of a-FILTER R (igitalArts.

By replacing the cumbersome entry of passwords with a single tap on a smartphone, this new product reduces
burdens borne by employees and the management workload at the same time, and it mitigates risks related to the
leak of IDs and passwords and the unauthorized use of systems.

Multi-factor authentication for logging on to
Windows on computers

Multi-Factor Authenticator or IC cards
Authentication (MFA)

a I R . « Single Sign-On (SSO)
ID h £Yife -l -
FILTE / a-FILTER

Registered with ISMAP

courlty assessment system for
government information systems

Windows log-on o )
Integrated authentication platform \ authentication Authentication using

Integrating authentication from device log-ins

Authenticator IC card
to cloud access
- Mitigating risks related to the unauthorized use of systems if '
IDs or passwords are leaked or devices are lost

Automatic log in
- Reducing the operational workload of administrators to —

ensure operations are less susceptible to environmental factors —
User
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Launch of School Education Business DigitalArt&

An online learning system that supports learning using knowledge cultivated in GIGA School
Concept projects

i-FILTER@Cloud GIGA School Edition, a free service for a limited number of users

Helping children solidify their foundational understanding while

Issues to be solved
®

e \While devices are ubiquitous, there are disparities in the adoption and
continued use of devices for learning.
e There is a lack of support for children's personalized learning activities and
the visualization of learning records, including homework.
: . ’ - T
e Teacher workloads are heavy, including checking the progress of students, S @ Rt

Account function

asm: FIOINT—YIES o 9 Keeping records of learning to review

past activities

preparing teaching materials, speaking to children and other operations. o % nwecarr>15an
G| #2omwm -
g VISV Reward points
o O g A ﬂ()m & &S ++ 570 @ + Giving users reward points for their work
Ser‘"ce orlentatlon e 3 = = o7 = to increase their motivation to learn
e Evolution into an educational platform that provides one-stop support for the HilEE % 5.5
implementation of educational activities, record keeping, retention, and 15 e || == | Small-step learning
i viti —— 2l | Learning in four small steps and
reviews Of aCt|V|t|eS- FBa—r T - Pyl iyE—F moving on to the next stage after a
perfect score is achieved to ensure
R 100« 100= 100= 1004/01:33 1 foundational knowledge is learned.
: : e e
Expected effect Lieo J uie - =
T

e 42 Automatically notifying users of what

e Expanding points of contact with customers in the education market based — e
- they will learn next to help them
P g p @ @ m m m continue to learn without confusion
on the existing GIGA School user base
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Consolidated Financial Results of the Fiscal Year Ended
March 31, 2026

05. FY03/27 Initiatives
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Final Fiscal Year of Medium-Term Management Plan“(From™

FY March 2025 to FY Marech 2027) OigitalArts.

Aim for net sales of 12 billion yen and operating profit of 5.4 billion yen with a focus
on recurring revenue Trend in Net Sales

12,000

(Millions of Yen)

10,835

FY Mar. 2024  FY Mar. 2025 FY Mar. 2026 FYF!"'a’- ?°|27 9,982
Results Results Results Fmanma 9,304
orecast
Consolidated
Mot Salod 9,304 9,982 10,835 12,000
0 ting +8.5%
peratin 7.99%
orofit 4,330 4,558 4,791 5,400 +
Number of 292 318 326 360

employees employees employees employees employees
FY Mar. 2024 FY Mar. 2025  FY Mar. 2026 FY Mar. 2027

Results Results Results Plan

*Note: The figures exclude the financial results of Digital Arts Consulting Co., Ltd., for which the share transfer was completed on March 29, 2024.



Fiscal Year Ending March 31, 2027: Final Fiscal Yearof*

Medium-Term Management Plan - DigitalArt&

The next fiscal year is the final fiscal year of the plan. It is defined as the fiscal year for
establishing a foundation for the enterprise sector market and accelerating the implementation
of Al in the new era. The initial financial targets were revised to set new targets of 12 billion
yen in net sales and 5.4 billion yen in operating profit.

Next
stage
FY Mar. 2028
FY Mar. 2025 FY Mar. 2026 m_> onwards
. . Expand business in Accelerate the establishment Net sales:
Build a foundation for : X > : More than 15 billion yen
business in the public the public sector of a foundat!on for business in GEESEn: profit:
sector market market and enhance the enterprise sector market- More than 7.8 billion yen
solutions and the implementation of Al in
the new era

In the current fiscal year, the Company's sales teams will directly approach end users to accelerate
business. This ensures that the Company will take the initiative in project management, aim to increase
the successful order acquisition ratio and expand earning opportunities. The Company will also provide
security products that are in demand in the Al era and advance and streamline operations using Al.
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Priority Area Initiatives B OigitalArts

The Group will continue its initiatives in three priority areas to achieve its financial targets.

@F Growth of security business

@ Increase in public sector
market share

Strengthening of sales and
@) development teams
supporting high-touch sales

Summary of initiatives

- Implement high-touch sales to end users to upgrade the sales structure
- Acquire orders from steadily growing Z-FILTER projects and generate more opportunities

- Respond to policy-related projects such as the Security Measures Evaluation System to
Strengthen Supply Chains

- Provide solutions to security risks which are increasing in line with the increased use of Al

- Increase market share regarding projects in the ongoing Phase 2 of the GIGA School Concept
and increase the order unit prices

- Acquire new Next-Generation School Affairs DX projects, secure a larger market share regarding
projects for the third security improvements for local governments and increase the order unit
prices

- Develop and increase the number of sales personnel and build up a structure for proposing
activities to step up high-touch sales to end users

- Strengthen the development team to swiftly incorporate customers' opinions into the
development of products and features

- Advance and streamline operations including the use of Al to improve the productivity of sales
and development functions



customers to increase sales power

Implementation of High-Touch Sales to End Users

Increase the proposal capabilities of sales personnel and increase points of contact with

In parallel, construct a structure for providing end user feedback directly to development

teams to improve development capabilities

Digital Sales End
Arts Inc. agents users

Indirect relationships

In product sales, the Company's personnel
accompany sales agents when visiting customers.
The number of opportunities to engage in high-
touch sales to end users, excluding GIGA School
Concept customers, was limited. Consequently,
the Company lacked an ability to sell to corporate
users and an understanding of customers in its
product and function development processes.

bigitalArt&

Digital Sales
[ Arts Inc. ](—)[ ]

Reciprocal relationships

The Company's sales staff will directly propose
solutions to corporate customers, as they do to
GIGA School Concept customers, to enhance
their understanding of customers and increase
their sales and development capabilities. The
knowledge obtained from direct proposals will
be shared with sales agents to strengthen
partner sales as well.
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Plan for Z-FILTER Offering — New Plan‘Added” yp sy

A new plan for introducing ZTNA alone was launched to fulfill the need to address vulnerabilities, setting errors and
discontinued support regarding virtual private networks (VPNs), which have been the riskiest paths for ransomware
intrusions in recent years.

-FILTER @ Cloud | ZTNA @ SWG ID SSE
500yen/ month 1,000yen/ month 1,750yen/ month § 2,000yen/ month
(Excluding tax) (Excluding tax) cludi (Excluding tax) (Excluding tax)

ZTNA — o — - o
IDaaS = o = o o
MFA for devices = o - o o
URL filtering = o o o
DNS security = - o o o
CASB = ([ o o
Cloud Firewall = - ([ o [
IPS = = o ([ ([
Anti-Virus & Sandbox - [ o o

IPsec/GRE = = Paid option Paid option Paid option

DLP — Paid option Paid option Paid option
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Response to Cybersecurity Policies — bigitalArt&

To adapt to cybersecurity policies, including the Security Measures Evaluation System to Strengthen Supply Chains,
the Company will address any areas where its current solutions are insufficient through in-house development or in
collaboration with other companies.

AN @ Z—rl LT[R Security Service Edge

- - By k=

In-house Websites -
pisiss _ i-FILTER @ Cloud. web secury
Communications systems - S e _
£3 falsification Lo el o m'F".TER@CIOUd Mail Security
ﬁf? VPN ﬁ Phishing Infection via and centralized
Vulnerability emails the Internet management . .
E Lineup expansion planned Server Security
-
—
-—
Authentication Monitoring o ]
Authentication system detection and a'FILTERM Authentication security
y response analysis
reports
| 2
. L F TILTCR. FileSecurity
Internal devices and data External devices and data .

ii{; Data theft FINALCIaDE @Cloud File Security

L GE . ) Backup of data

Lineup expansion planned . )
i}}} Malware infection i}} Malware infection P exp P Endpoint security

Devices and Data LD
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Initiatives for Phase 2 of the GIGA School'Concept S BIRTNITS

It is expected that projects in Phase 2 of the GIGA School Concept will be renewed continually. The
Company aims to further increase its market share and the order unit prices in this area.

GIGA device replacement timing

% of device replaced (results and forecast
° placed ( ) POINT
0% 50% 100%
Itis projected that nearly 28% of all of the
5 boards of education will renew their
FY Mar. 2025 contracts for GIGA School devices in FY
March 2027.
the Company will continue to improve
FY Mar. 2026 product features and rigidly manage
In 6% of the projects, the timing ; individual projects, aiming to increase
of device replacement was market share and order unit prices.
o) Sro o =
% In addition, the Company will continue to
approach boards of education that have
FY Mar. 2028 "w introduced free filtering products in FY
onwards 0 March 2026 to maximize earning
opportunities.
*De er%Ehswrtshe
b“‘fget a”% other factors Source: The data were prepared by the Company based on data of the Ministry

of Education, Culture, Sports, Science and Technology and media reports.
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The Company's Business Opportunitiesin A | @igitalArts@

The Company's position

A cybersecurity company enabling the safe use of Al

Since the use of Al has become widespread, businesses have encountered new risks such
as the risk of information leaks, malfunctions, the automatic execution of tasks and
accountability, even as they enjoy enhanced convenience.

The Company offers a foundation for utilization control, visualization and operation that is
required in the Al era based on technologies supported by its unique database for controlling
websites, email and other technologies.

Copyright © Digital Arts Inc.



New Threats in the Al Era - DigitaIArts®

H S

Malfunctions and improper output Leaks of confidential information
The risk of Al generating unexpected output Unintended outflow of confidential data
and impacting business decision making entered into and output from Al products

(J ©

Risk of Al agents Visualization of decision-making
automatically executing tasks processes and audit preparedness
Loss of control due to Al agents Not being able to explain or audit Al decision-
autonomously executing tasks making processes is a serious governance risk

As the use of Al expands, infrastructure for control and visualization for
secure utilization will be increasingly essential to businesses.
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Using the Company's Strengths to Address New Risks

in the Al Era bigitalArt&

Visualization
Monitoring of
communication and
utilization and
preparing for audits

Using the Company's existing technologies, and the provision of

explanations

databases and operational track record to provide
solutions to address the risks in the Al era

As Al is more widely used in society and by
businesses, security and governance 7ero
infrastructure needs will increase.

The Company will focus on design, technologies

incidents in

and operations to offer security and governance the Al era

infrastructure in the Al era and provide Control Operation

solutions addressing new risks Control over the ctablo sunply based
" use of websites, [PPILY Lo

on experience in
large-scale
operations

email and files,
including Al
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Security Measures for Using Generative Al (Patented) bigitalArt&

In addition to ensuring the security of generative Al responses, this technology evaluates the data
users enter into generative Al products to protect the entire Al utilization process.

Dual protection by evaluating both the responses generated and the data entered to ensure generative Al products
can be used securely.

_ Ensuring data security valuation of data entered by users
in generative Al responses and control of responses
When a generative Al product's response is The technolog?/ evaluates the data that users enter into
inappropriate, the technology deletes the improper Evaluation of Evaluation of Al products. If any data is deemed to be inappropriate,
data and displays the reasons for the deletion. responses data entered it prohibits the transmission of the Al response or

transmits an edited response.

If inappropriate If inappropriate
Data ) ) ) o U Data Evaluati Rei .
Evaluation Deletion or entered valuation ejecting or
_ entered of the Al editing of & into the Al of entered editing Al
into the Al response response data data responses
product ) p product
e Evaluation of gdenerative Al responses to identify any Operation and e Evaluation ?f %a’tta entered by users to identify any
inappropriate data auditing inappropriate data
e Deletion of inappropriate data, display of reasons for deletion e Prohibition of transmission of Al responses or
and modification of responses to ensure data security. tratnsmclisdsuin of edited responses when user-
. . i . entered data is inappropriate
Stopping users from accessing generative Al responses if the Preventing informatic?:le:ks and other problems
response may be harmful to the user. resulting from users entering data into Al products.
Patent No. 7598424 Patent No. 7826448
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Advancement and Streamlining of Operations D ATt
igitalArts.

Using Al Internall J
Individual departments incorporate Al into their practical operations with a view to investing in

growth and enhancing profitability.
Integration of Al into individual business processes to construct a highly efficient foundation for the
operation of a business that is not solely dependent on increasing the number of staff members.

Sales and e
Development marketing Positive effect
e Coding support e Preparation of materials for
e Creation of specifications proposals A
e Organization of technical e Production of meeting Increased development prOdUCtl\“ty
information minutes and videos
e Lead scoring
ce Higher rates of reaching negotiations
heratic and the successful acquisition of orders
WA\|
Higher response quality and speed
Management Support
e Operations for different e Accumulation of L .
applications and approvals knowledge for responses Increased efficiency of back-office
e Labor management e Generation of responses operations

e Accounting operations, etc.
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Consolidated Financial Results of the Fiscal Year Ended
March 31, 2026

06. FY03/27 Full-Year Financial Forecast




Full-Year Financial Forecast for the Fiscal Year Ending

March 31, 2027 (Consolidated) bigitalArt&

The Group expects that by increasing sales of new products, investing in human resources and enhancing
products, net sales and operating profit will increase as it meets the growing demand for security and new

governance-related demand following the increase in the utilization of Al. (Millions of Yen)
FY Mar. 2026 FY Mar. 2027 %
Full-Year Full-Year Change
Results Forecast Sk

Contracts 16’604 13,500 -3,104 -187% Net sales are forecast to increase as a result of the accumulation of existing contracts, the expansion of
sales of new and related products and the progress in the posting of sales from cloud service-related
projects obtained in and before FY Mar. 2026, although contracts are expected to decrease as the

Net sales 10’835 12’000 +1,164 +108% acquisition of projects for Phase 2 of the GIGA School Concept has already peaked.
It i ticipated that d iati ill i following the i d i t t in devel t

Cost of sales 3,334 3,823 4488 +14.6% pereonncl and the enhancement of products. I is also anticipated that communication exponses wil
climb in association with the increase in the number of cloud service product users.

Gross profit 7,500 8,176} +676 +9.0%

Gross profit point 69.2% 68.1% - -

Selling, general and 2 708 2 776 It is projected that around 40 million yen will be invested in increasing base pay, recruitment and

inistrati +67  +2.5% ‘aming. / pay,

administrative expenses ’ ’ training.

Operating profit 4,791 5,400] +609 +12.7%

Operating margin 44.2% 45.0% - -

Ordinary profit 4,840 5,505 +664 +13.7%

Profit attributable to o

Divnora of parnt 3,427 3,770 +342 +10.0%
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Full-Year Financial Forecast for the Fiscal Year Ending

March 31, 2027 (Non-Consolidated) bigitalArt&

The Group expects that by increasing sales of new products, investing in human resources and enhancing
products, net sales and operating profit will increase as it meets the growing demand for security and new

governance-related demand following the increase in the utilization of Al. (Millions of Yen)
FY Mar. 2027
P LB AR Full-Year Change % Change Note
Full-Year Results F
orecast

Contracts 16,598 13,500 —3,098 -187% Net sales are forecast to increase as a result of the accumulation of existing contracts, the expansion of
sales of new and related products and the progress in the posting of sales from cloud service-related
projects obtained in and before FY Mar. 2026, although contracts are expected to decrease as the

Net sales 10’828 12’000 _|_1’171 _|_108% acquisition of projects for Phase 2 of the GIGA School Concept has already peaked.
It is anticipated that depreciation will increase following the increased investment in development

Cost of sales 3,332 3’823 +490 —|—147% personnel and the enhancement of products. It is also anticipated that communication expenses will
climb in association with the increase in the number of cloud service product users.

Gross profit 7,496 8,176 +680 +9.1%

Gross profit point 69.2% 68.1% - -

SG&A 2’697 2’768 +70 +2_6% It is projected that around 40 million yen will be invested in increasing base pay, recruitment and training.

Operating profit 4,798 5,408 +609 +12.7%

Operating margin 44.3% 45.1% - -

Ordinary profit 4,850 5,513 +663 +13.7%

Profit 3,439 3,775 +336 +9.8%
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Status of Consolidated Net Sales B OigitalArts

Consolidated net sales are forecast as follows:

Net sales for the current fiscal year
Status of Consolidated Net Sales

(Millions of Yen) ® For FY Mar. 2027, the Group will construct a foundation in the
20,000 enterprise sector market and accelerate implementation in
the Al era with an eye toward the final fiscal year of the

18,000 Medium-Term Management Plan.
16,000 -6,280 ® The Group will focus its efforts on expanding sales of new and
14,000 related products, strengthening high-touch sales and
acquiring projects in the public sector market.
12,000
-24 ® |t is projected that consolidated net sales will be 12,000
10,000 million yen due to the posting of sales from contracts received
8,000 in FY Mar. 2027 and sales of cloud service products for which
orders were obtained in or before the previous fiscal year,
6,000 while contracts are expected to shrink as the acquisition of
4000 projects for Phase 2 of the GIGA School Concept has already
: peaked.
2,000
0 *1 : Sales recorded from the order backlog of contracts acquired in previous fiscal years
New contracts for New sales Deferred contract Others*3 Consolidated *2 1 Contracts for the current fiscal year that are deferred to subsequent fiscal years
FY mar. 2027 carried over*1l amount*2 ;;etl\zz\r-e;g;; (Contract backlogs)

*3 ! Sales returns and sales at overseas subsidiaries
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Status of Consolidated Net Sales by Market B OigitalArts

Consolidated contracts by market are forecast as follows:

Trend in Consolidated Contracts by Market .
(Millions of Yen) Enterprise sector market

» Enterprise = Public = Consumer . . )
® In the enterprise sector market, the Group will continue to

12,000 expand sales of its mainstay i-FILTER and m-FILTER
products and work to increase sales of Z-FILTER and other

new and related products. The Group expects that net sales
will increase due to it stepping up its high-touch sales to
directly understand the issues faced by customers and
working to improve the accuracy of its proposals and the
successful order acquisition ratio.

Public sector market

® In the public sector market, the Group will strive to
continuously obtain projects for Phase 2 of the GIGA School
Concept, utilize the customer base established through
projects to enhance features for educational institutions, and
work on Next-Generation School Affairs DX projects and
projects for security improvements for local governments. The
Group expects that net sales will grow due to solution-
proposal activities that pay attention to contact with end
users to communicate the appeal of products that precisely

FY Mar. 2026 FY Mar. 2027 fulfill their needs to achieve both a larger market share in
Results Forecast terms of orders and higher project unit prices.

10,835 e

+12.4%

5,176
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Consolidated Cost of Sales

and Selling, General and Administrative EXpenses bigitalArt&

O 7

The Group will continue to build a foundation in the enterprise sector market and invest in growth to accelerate
implementation in the Al era. It is projected that the cost of sales and selling, general and administrative expenses will
increase, chiefly because of the increase in development personnel, improvement of product features and expansion of the

sales team. (Millions of Yen)
Full-YearResults | Fullvear Forecast | ChaNge Yoy Main Factors for Change

Cost of Sales 3,334 3,823 +14.6%
Labor 1,172 1,249 +6.5% Investmentin new products and personnel for functional development
Depreciation 919 1,063 +15.8% :Pncgrefvseemizr:jtepreciation associated with software development and
Commurieeior o7 2om| 10w g e s etdto e loung e
Others 685 661 -3.5%  Decrease in development outsourcing expenses and others
Zéigifri;to other -1,150 -1,189 +3.4%  Transfer of costs related to software development to other accounts

SG&A 2,708 2,776 +2.5%
Persomnel expses 1476 o
pdvering 240 g| e gt e st e o s s
Others 991 1,004 +1.4%  Strengthening of hiring, etc.
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Status of Consolidated Cost of Sales DigitalArtg

Depreciation is expected to increase due to investments in personnel for the development of new
products and new functions and the development and improvement of software. Communication
expenses are forecast to increase slightly after implementation of fundamental cost control measures.

4,500 Status of Consolidated Cost of Sales

1,000 +329 -24

e 1 ]

3,500 [ -38

(Millions of Yen)

3,000
2,500
2,000
1,500
1,000

500

0

FY Mar. 2026 Labor Depreciation Commnicaion Others Transfer to FY Mar. 2027
Results expenses other accounts Forecast
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Status of Consolidated Selling, General and

Administrative Expenses OigitalArts.

Personnel expenses and hiring expenses are expected to increase for increasing investment in
personnel, which is a priority area in the Medium-Term Management Plan.

Status of Consolidated Selling, General and Administrative Expenses .
(Millions of Yen)

3,000
+ 45 + 8 + 13

2,500

2,000

1,500

1,000

500

FY Mar. 2026 Personnel Advertising Others FY Mar. 2027
Results expenses expenses Forecast
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Consolidated Financial Results of the Fiscal Year Ended
March 31, 2026

07. FY03/27 Return to Shareholders




Shareholder Return Policy S OigitalArts.

Major policy e Implementation of progressive dividends and a total return ratio target of 50% or more

Shareholder

Return Policy e Dividends of 100 yen per share. It is expected that dividends will increase for the 13th

Dividends consecutive fiscal year.

Purchase of e We will purchase treasury shares flexibly in consideration of the trends in our
treasury shares performance and the stock market and other factors.

for FY Ending
Mar. 2027

m Dividend (in yen) per share

o » 100

~
(&3]

FY Mar. 2023  FY Mar. 2024  FY Mar. 2025 FY Mar. 2026  FY Mar. 2027

Amount of treasury shares

purchased (Estimate) 500 million yen 930 million yen 740 million yen 1,130 million yen Flexible purchase of treasury shares
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Notes on Descriptions bigitalArtg

® Among the descriptions of plans, strategies and financial forecasts in this
presentation material, those that are not historical facts are forward-looking
statements.

® They reflect judgments made by the management of Digital Arts Inc. based on
information currently available to it. They may be subject to considerable change
depending on changes in the environment and other factors, and the Company does
not in any way guarantee the achievement of the projections.

® Digital Arts Inc. will disclose any significant changes that occur in the future as
appropriate.

® \Vith some exceptions, the basic figures in this presentation are rounded down to the
nearest million yen.

7 &7 —,DIGITAL ARTS, i-FILTER, i-FILTER Anti-Virus & Sandbox, i-FILTER@Cloud Anti-Virus & Sandbox, i-FILTER@Cloud D77 7 — F #{E L 7K — k% — E X, info board,
Active Rating System, D-SPA, Anti-Virus & Sandbox for D-SPA, NET FILTER, SP-Cache, White Web, ZBRAIN, 7L 7> > ¥ L7 A5 7 a>, w74 MEMA, m-FILTER, m-FILTER
MailFilter, m-FILTER Archive, m-FILTER Anti-Spam, m-FILTER Anti-Virus & Sandbox, m-FILTER@Cloud Anti-Virus & Sandbox, m-FILTER@Cloud D7 7 — F&EL K- FH—E X,
m-FILTER File Scan, Mail Detox, m-FILTER EdgeMTA, EdgeMTA, FinalCode, i- 7 1 /L Z —, DigitalArts@Cloud, Desk, Desk Event, a-FILTER, f-FILTER, Z-FILTER, D7 2 — k, DO >
7 >/, and other logos and icons related to Digital Arts Inc. and its products are trademarks or registered trademarks of Digital Arts Inc.
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